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experience 
enhancement

A concept from the book, Why We Eat What We Eat, 
that inspired my project is that the experience, or 
the way we eat food such as the preparation and / 
or rituals behind it, can enhance the food itself.



concept  
articulation

My target market for my brand would be millennials 
ages 17-35 and matcha enthusiasts who are looking 
to get a break out of their day to rest, meditate, 
or just have a moment to themselves. People who 
shop at Urban Outfitters and Anthropologie would 
see this on the shelves. Product packages that are 
critical to this product are packaging materials 
that are sustainable, minimalistic with design, and 
easy to carry around.



high level
concept thinking

WHAT ARE KEY COMMUNICATIONS THAT 
WE WANT OUR AUDIENCE TO TAKE 
AWAY? 
While purchasing and using Bloom 
Matcha, I want the audience 
to feel what it symbolizes. 
To prepare matcha itself is 
a rhythmic and meditative 
motion itself. Matcha is also 
communicated as a voice of peace, 
harmony, focus, energy, and 
contentment.

WHAT ARE KEY TAKEAWAYS TO 
COMMUNICATE?
This matcha is meant to be 
soothing and act as a “fresh 
air” moment during a busy day 
or week. It’s meant to capture 
the audience in the moment to 
be at peace and mindful of 
themselves. Bloom also stands for 
sustainability, where the brand 
gives back to our community and 
the package also doubles as a 
reusable container.

WHAT MAKES THE AUDIENCE ATTRACTED 
TO THE PACKAGE? 
The design is very modern and 
appeals to the target audience.
The package is minimal on th 
outside and opens up to the 
colorful, tropical like graphics 
in the inside to act as sort of 
a pleasing surprise. It’s also 
satisfying to some how all the 
boxes on the inside fit perfectly 
together.

WHAT DO WE NEED TO MAKE SURE 
OUR BRAND STANDS OUT BEYOND THE 
OTHERS?
Bloom promises to keep the 
audience’s inner peace, and 
to instill the importance of 
taking time out of our day to 
practice mindfulness and to focus 
on themselves. Bloom promises 
to keep our audience feeling 
good about themselves in every 
aspect of this product. From 
the rejuvenation of the product 
itself, to knowing that Bloom 
Matcha is sustainable and the 
brand gives back to our community 
and planet.
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Bloom Matcha is a lifestyle brand that promotes and 
encourages users to take time out of their day to 
practice mindfulness. Bloom Matcha is a matcha tea 
that has flavors inspired by what matcha tea 
symbolizes; peace, contentment, focus, and energy.
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252 220 225
0 16 4 0
#FCDCE1

224 145 141
0 51 36 0
#E0918D

192 51 40
18 93 89 0
#C03328

169 185 123
37 16 64 0
#A9B97B

121 144 136 
56 33 45 4
#799088

66 91 85 
73 48 60 30

#425B55

52 64 64 
75 58 60 48

#344040
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Use for titles, logo, and small bodies of texts 
such as call outs.

Use for large bodies of texts and 
secondary pieces of text.
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